
 

 
 

 
 

Defined &TypesNew Product 

johns& Johnson



 

High New product

 

Medium New product 

Low New product





 

Idea Generation

Idea Screening

 

 

  

   

 



 

Concept Development 

 

Chrysler

 

Concept Testing



 
 

 
 

Marketing Strategy Development 

Chrysler

 

Describe the target market 



Market mix& budget

 

Planned long-run sales& profits

Chrysler

 

Business Analysis

 

Product Development

 



Gillett

 Test Marketing

 



(Procter&GambleOLAY

 



Commercialization 

Chrysler

Factors Affecting New product 

Development success

 

 



 

 

Customer Responses to New Product

 

Roger

Relative advantage



Mercedes

BMWHyundai

Volvo

Volvo

Volvo

Compatibility



Complexity

35mm

Michaut)

Michaut

 )



Trial ability

Observability

 







 



Decline stage

 

Observational on product life cycle

coca cola(Gelate(American express

 



product class

product form

productbrand Ford scape 

 

Tide(cheer

fels-naptoctagonkirkman 


